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CHAPTER I 
INTRODUCTION I I' 
"Premature Babies Can Be Saved, 111 "How Life Begins~ n 2 I 
These headlines appeared in recent lay publications. It 
was interest in and curiosity about such headlines that 
prompted this study of the educational value of popular 
magazine articles on maternity care. 
Throughout the years the emphasis has been on the role 
of the professional person as a health educa tor. Writing 
in 1911, Stewart and Nutting) emphasize the role of the 
nurse as a health teacher, although not referring to the 
maternity nurse specifically. With reference to maternity 
care, Stevens,4 writing in the American Journal of Nursing 
of March, 1919, tells of the nurse going into the home and 
"••• teaching the patient as much as she can about the 
1Kabler, J., "Premature Babies Can Be Prevented," 
Saturday Evening~. 229:28, March 2), 1957. 
~atcliff, J.D., "How Life Begins," Reader's Digest, 
90:41, March, 1957. 
)Nutting, A.M., and Stewart, I.M., "The Educational 
Value of the Nurse in the Public School," The 
Nurse in Education, Ninth Yearbook of the 
National Society for the Study of Education, 
Part II, pp. 46-76. 
4stevens, A., "Matern1 ty Center Work, 11 American 
~===-=---=·-= Journal of Nursing, 19 :45? , _ M~roh,_I919. 
2 
preparation for her baby and its care after birth." Also 
the author tells of the first efforts at group instruction 
at the Maternity Center Association. 
To those, who in recent years accept Dr. Read 1 s5 belief 
in the fear-tension-pain syndrone, education is used to put 
fear to flight. It is felt that fear activates the sympa-
thetic nervous system, which system supplies the circular 
fibers which inhibit the opening of the uterine outlet; and 
resists the expulsive efforts of the longitudinal fibers of 
the uterus. Fears may arise from many sources to disturb 
the expectant mother. Popular literature, by its approach 
I 
i to various aspects of maternity care, may initiate, inten-
sify, or help to alleviate fear. 
Too often busy professional people fail to give the 
support and information which the expectant family needs. 
Lesser and Keane6 give examples of this in Nurse-Patient 
1 Relationships in a Hospital Maternity Service. Whether 
I 
or not patient teaching has been thorough, do not the mass 
5aead, G.D., "Childbirth as a Natural Process," Child-
birth Without Fear, pp. 17-19. 
~esser, M.,' and Keane, V.R., "The Pregnant Woman 
Reveals Her Needs and the Role of the Nurse During 
Pregnancy, Nurse-Patient Relationships in ~ 
Hospital Maternity Service, pp. 50-63. 
3 
medium of communication, so readily available in the home, 
play a supplementary role, either positively or negativelY' 
In the belief that this is so, one mass medium, the popular 
magazine, has been considered in this study. 
Statement of the Problem 
What is the educational value to expectant parents of 
articles on maternity care published in eight selected 
popular magazines? 
Justification of ~ Problem 
It can be assumed that with a circulation of millions, 
popular magazines which contain art icles on maternity care, 
do reach many expectant families. These magazines can be 
read by the expectant mother or her family, at their leisure. 
1 Furthermore, these magazines may be a more prolonged exposure 
to maternity information than the mother may obtain in the 
doctor's office or clinic. "Several studies show that 60-70 
per cent of the adult population read one or more magazines 
regularly."? The expectant mother may have added incentive 
to be attracted to such magazine articles. Hence the educa-
tional value of these articles is important. If written 
poorly, or factually incorrect, these articles may have a 
7Berelson, B., Content Analysis in Communication 
Research, p. 4. 
--==-~-~ ---=-=-=-============~·-=-=-=-- -
4 
negative effect. If well done, they may reinforce or supple-
ment what the expectant or new mother has learned from the 
professional people who contribute to her care. 
Scope and Limitations of the Study 
All issues of eight selected popular magazines published 
between January, 1956 and June, 1957, were studied. No con-
trast then could be made with material published decades ago. 
The magazines selected have a wide circulation. The samples 
chosen included one weekly news magazine; one summary of 
current literature; one weekly general interest magazine and II 
five magazines which could generally be called women's 
interests magazines. 
Similar studies of popular literature on maternity 
care, which may have contributed to this study, were not 
found. Some studies of popular literature in relation to 
child care were available. They were considered in the 
formulation of methodology. 
Maternity care is not broadened to include 'paranatal' 
education which should begin in high school as advocated by 
Walser. 8 Hence general articles on teenage problems, 
marriage adjustment and other areas, which might conceivably 
Bwalser, B.C., "Education for Parenthood," American 
Journal of Nursing, 52:566, May, 1952. 
5 
affect the maternity period, were not considered. However, 
all articles on maternity care, even if just single para-
graph summaries such as might be found in a magazine's sec-
tion on medicine, were included. It seemed desirable to 
include such brief articles, since these may be quickly read. 
The methods used in content analysis have some limita-
tions which will be discussed under methodology. 
Definition of terms 
Maternity care includes the physical, emotional and 
sociological aspects of conception, pregnancy and birth, 
through the mother's six week post partum period, as well 
as the neonatal period. This definition was designed be-
cause it was inclusive enough to encompass the period con-
cerned in this study. 
Words used in the hypothesis were defined as follows: 
"Content analyeis is a research technique for the 
objective, systematic, and quantitative description of 
' the manifest content of commun1cation."9 
Inferences-interpretations. "Used because ••• there 
have been extremely few studies which concretely demonstrat-
ed the nature or the extent of the relationship between 
9Berelson, B. op. cit., p. 16. 
Use of ~.Cit. verses shortened form of the title. 
6 
communication content on one hand and intents or effects on 
the other.nlO 
Educational value - the popular magazine articles in-
cluded in this study were considered of educational value 
in proportion to their subject matter emphasis, scientific 
validity, readability and directness of presentation. This 
definition was designed because it fit the scope of this 
study. 
Popular magazines - periodicals which have a large 
oiroulatio~whioh can be read by the lay public without the 
necessity of any specific educational background. This 
definition was designed because it satisfied the require-
ments of this study. 
Expectant parents - the pregnant woman and her husband 
to whom articles dealing with any aspect of the maternity 
cycle would be most meaningful. 
10 
Berelson, B., op. cit., p. 18. 
7 
==~=-=== =~~-=-~===========-~========~~~*=====~~ 
CHAPTER II 
REVIEW OF THE LITERATURE AND BASIS OF HYPOTHESIS 
No previous studies to determine the educational value 
of popular magazine articles on maternity care were found. 
However, that professional people are aware of the 1m-
pact of popular literature is evidenced by their mention of 
this topic in their writings. Wiedenbo.okl quotes titles of 
popular magazine articles as indicators of women's desires 
to have their babies naturally. Corbin2 writing on "Emotion-
al Aspects of Maternity Care" states: "nursing a baby is 
pictured in popular magazines • • • as a physical thing to be 
shunned, while artificial feeding is painted as the peak of 
astheticism." Hiekox3 writes that "current literature both 
professional and popular is filled with stories ••• telling 
of remarkable changes in maternity oare." Lesser and Keane4 
state that "book users report that magazines, reprints of all 
1wiedenbook, E., "Childbirth as Mothers Say They Like 
It," Public Health Nursing, 41:417, August, 1949. 
2corb1n, H., "Emotional Aspects of Maternity Care," 
American Journal of Nursing, 48:21, January, 1948. 
3H1ckox, Verda F., "Changing Maternity and Newborn Care 
in the Hospital," Public Health Nursing, 42:435, 
August, 1950. 
4Lesser and Keane, op. cit., p. 63. 
8 
. 
kinds are used as references whenever puzzling symptoms 
develop." 
In the related area of child eare, the popular litera-
ture has not been neglected. Studies have been done by 
Pollock,5 Ojemann6 and Stendler7. Maternity care should be 
so considered, even if only in a limited way in this study. 
For many families, magazine articles may be the only source 
of preparation for childbirth. Certainly there is no other 
preparation "••• that is ot greater importance to civiliza-
tion through its direct contribution to family living,n 8 it 
was pointed out at the fifth American Congress on Obstetrics 
and Gynecology. At the present time maternity eare is openly 
discussed, and hence popular literature is at liberty to 
play a role in presenting information on this clinical 
specialty. For these reasons it is appropriate to evaluate 
5Pollock, J., "A Study of the Validity of Current 
Periodicals and Serial Literature on Child Study," 
in Research in Parent Education, 81:179-218. 
6ojemann, R.J. and associates, "A Functional Analysis 
of Child Development Material in Current Newspapers 
and Magazines," Child Development, 19:76-92, 1948. 
7stend1er, C.B., "Sixty Years of Child Training Prac-
tices," Journal of Pediatrics, 36: 122-134, January, 
1950. -
8Transaotions of the Fifth American Congress on Obstet-
rics and ~eOOlogy, ed. by Kosmok, G.W.,~4a:267. 
December, 1952. 
9 
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the effectiveness of the articles on maternity care in 
selected popular magazines. 
Answers to the following questions might identify the 
educational value of the popular literature. 
1. How much material is there available in the 
popular magazines? 
2. What subjects are emphasized'l 
3. Are the articles scientifically accurate or 
valid'l 
4. Are the articles readable 'l 
5. Are the articles interesting'l 
6. Are the articles organized about a central 
theme? 
?. Are the articles written by authorities in 
the field? 
8. Do the articles include the father's role in 
ma tern1 t y care?: 
Hypothesis 
By content analysis of all the articles on maternity 
care published in eight popular magazines between January, 
1956 and June, 1957, inferences may be made about their 
educational value to expectant parents. 
10 
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CHAPTER III 
METHODOLOGY 
Description and Selection of Sample 
In deciding which magazines would be studied, the 
Readers Guide to Periodical Literature1 was first consulted 
for a list of periodicals. Next, Ayers Directory of News-
papers and Periodieals2 was examined. From this was ob-
tained the classification of magazines, and the most recent 
circulation figures. Table one shows the magazines select-
ed, as well as their cost and the net paid circulation 
figures for 1956. 
TABLE 1 
Magazines Studied Including their type, circulation 
figyres and costs 
Circulation3 
Cost Cost 
Magazine Type per per 
COp;[ )te§l 
Good Women's and 
HousekeepiE,g Women's Inte.rest J 1 6oo.ooo .J2 ~J-20 
Ladies Home Women's Interest 5,170,000 .35 #3.50 
Journal 
McCalla :: Women's Interest 
Parents Child Care 
·4.aoo.ooo 
.:2.2 ~~.00 
Women's Interest 1.zoo~ooo -~.2 ~~.oo Reader's Summary Current 
Digest Literature 11.0201000 -~2 ~4.00 Sat. Evening General 
Post Interest .1 
Time Current News 000 .2 
Better Homes Family Service 
and Gardens -Home 41:200.000 .2.2 ~~.00 
1Readers Guide to Periodical Literature, ed. by Sarita 
Robinson, March, 1955, February, 1957. 
2Ayers, N.W. & Sons, Directory of NewspapeD& & Periodi-
cals, 1957. 
3c1rculat1oncfigures, 1956, rounded of~ to the nearest 
thousand. 
I 
,I 
' I 
I 
II 
I 
11 
Other considerations beside large circulation figures 
entered into the choice. It was considered desirable to 
contrast the general interest with the women's and news 
magazines. Earlier studies have rated magazines according 
to cultural level. Although recognizing the limits of 
extrapolation, these results were considered in the selection 
of magazines. "A Study of the Cultural Content of General 
Interest Magazines" done in 1934, rated magazines from a low 
of one to a high of ten.4 The magazines selected for this 
study rated as shown in Table two. 
Table 2 
CUltural Value of Magazines as Reported by 
Morgan and Leahy5 
1 = low to 10 = highest rating 
Magazine 
Me Calls 
Saturday Evening Post 
Ladies Home Journal 
Better Homes and Gardens 
Parents 
Good Housekeeping 
Time 
Reader's Digest 
4 
6 
6 
7 
? 
4 Morgan, W .r .. and Leahy, A.M., "The CUltural Content o'f 
General Interest Magazines," Journal of Educational 
Psychology, 25:530, October, 1934. --
5Ibid. 
II 
I 
12 
In 1941, School and Society published a similar study. 6 
The cultural value of a hundred representative American 
magazines was rated from a high of A to a low rating of D. 
The magazines considered in this study were rated as shown 
in Table three. 
Rating 
Table 3 
Cultural Value of Magazines as Reported 
by Kerr and Remmers? 
A = highest rating D = lowest rating 
A B C 
Time 
Reader's 
Digest 
Better Homes 
and Gardens 
Parents 
Good Housekeeping 
Ladies Home 
Journal 
McCalla 
Saturday Evening 
Post 
The points emphasized by Reisman8 were also considered 
in magazine selection. "The middle class person tends to 
read more books and magazines than the lower class one."9 
Furthermore, the middle class person is more likely to read 
a serious magazine such as Time, rather than a light magazine 
such as True Confession. The sample used in this study would 
6Kerr, W.A., and Remmers, H.H., "CUltural Value of 100 
Representative Magazines," School and Society, 54: 
476, November, 1941. 
?Ibid. 
8 Reisman, L., "Class Leisure and Social Participation," 
9 
American Sociological Review, 19:76-84, February, 
1954. 
Ibid., p. 79. 
13 
be considered middle class. Free magazines such as Baby 
~ seen in clinics and doctors' offices were not included; 
nor were the less expensive magazines sold in the supermar-
ket, such as Women's Day. Some of the magazines selected 
for this study have been used in other studies of child 
care material in the popular literature. 
January, 1956 through June, 1957 was chosen as the 
period to be considered because it was recent, yet the 
issues through this date were bound at the Boston Public 
Library. The year and a half period selected seemed long 
enough to reflect a magazine's trend. 
Tools Used to Collect the Data 
The characteristics of content analysis as described by 
Berelson were followed in this study. These characteristics 
are described in the appendix. 
The data studied were analyzed in terms of substance 
(what was said), and form (how it was said). The categories 
that were used are summaried as follows: 
Substance 
Subject matter categories 
Validity 
Directness 
Authority of articles 
Father's role 
Form 
Readability 
Illustrations 
Subject Matter 
=#== =--- -- -----
14 
It is recognized that in grouping articles by subject 
matter, there is the possibility that some subjects, for 
example breast feeding, may fall within more than one cate-
gory. In this study, the articles were classified according 
to their main emphasis. The subject matter categories are 
as follows: 
Category 
1. Broad concepts 
of maternity 
care 
2. Conception and 
preg:nency 
3. Birth process 
4. Post partum 
period 
5. Neonatal period 
6. Abnormal condi-
tions 
Description 
Articles covering many aspects of 
the maternity period; general 
picture. 
Articles dealing with embryology, 
normal pregnancy, prenatal care. 
Articles on normal labor and 
delivery. 
Articles on care or adjustment of 
the mother or family, at home or 
in the hospital during the six 
week post partum period. 
Articles on care, characteristics 
and development of the newborn 
infant during this four week period 
after birth. 
Articles on pathological aspects, 
complications of maternity care. 
It may be considered a limitation of this study that 
this investigator determines into which categories an 
article should fall. 
Validity 
The validity of the articles was determined by using 
1.5 
Pollock 1 s10 validity seale as published in Researches in 
Parent Education II. In this study, this investigator, be-
cause of her educational background, decided which validity 
score an article would receive. All the accepted principles 
of maternity care were not sought from the professional 
literature, as a prerequisite to classifying articles. How-
ever, any questionable material was cheeked against a re-
liable source. 
TABLE 4 
~V~liditx Score and soale11 
Score Seale 
la Expresses principles accepted by the best authorities 
as true. 
lb Disagrees with principles which have come to be 
accepted as true, but introduces research evidence 
in support of view expressed. 
lc Deals with matters on which principles are not agreed 
with research evidence introduced to support view 
expressed. 
2 Deals with matters on which principles are not agreed 
and introduces nothing more than crude opinion or 
observation to support view expressed. 
3 Expresses statements in disagreement with principles 
held by the best authorities as true, with only crude 
observation or opinion being introduced to support 
the stand taken. 
4a Expresses statements in disagreement with principles 
held by the best authorities as true, but does not 
include an expression of this agreement. 
10Pollock, J. , op. cit. , 218-219. 
11Ib1d. 
----
-- --
4b 
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Expresses statements dogmatically concerning matters 
on which there is no agreement by the best authori-
ties, with no expression of this lack of agreement. 
Directness 
Directness is defined as a measure of coherence or 
organization about a well-defined problem.l2 The direct-
ness score is obtained by using the following scoring sys-
tem as developed by Ojemann.l3 
Directness Score 
Score 1 - If an article starts with a well defined 
problem, sticks to that problem and dis-
cusses it expiieitly throughout. 
Score ~· - If an article discusses several problems, 
shifting between them without clear tran-
sition. 
Score S - An incoherent exposition. Several prob-
lems mixed. Irrelevant material intro-
duced. Fact and fiction not distinguished. 
Readability 
As a professional person it would be difficult to judge 
readability from the layman's viewpoint. Readability 
formulae are validated against general readers with general 
interests. Thus these readability formulae were used. 
In this study Flesch 1 sl4 revised readability scales of 
12 Ojemann, op. cit., p. 79. 
13Ibid. 
14Flesch, R., "A New Readability Yardstick," Journal 
of Applied Psychology, 32:221, June, 1948. 
17 
1948 were used. Consideration was given to Palermo•sl5 
thesis on readability, as well as the limitations of read-
ability formulae as discussed by Berelsonl6 and Kearl.l7 
The 1948 Reading Ease formula that is used is based on 
the belief that word length is related to word abstractness. 
The Human Interest formula is based on the use of personal 
words and personal sentences. In 1950 Fleschl8 developed 
another formula feeling that word concreteness was somewhat 
more related to readability than sentence length. Realizing 
that the correlation of the new factor (namely concreteness) 
to comprehension was only .03 higher than the older formula; 
as well as the possibility of error that would be involved 
in the use of the 1950 formula, it was decided to use the 
1948 formulae. 
These formulae measure style, but it should be remem-
bered that readability also involves content, format and 
l5Palermo, M.J., "Readership and Readability," (unpub-
lished Master's thesis4 Department of Journalism, Boston University, 195 .) 
l~erelson, B., op. cit., p. 65. 
17Kearl, B., "A Closer Look at Readability Formulas," 
Journalism Quarterly, 25:344, December, 1948. 
18Flesch, R., "Measuring the Levels of Abstraction," 
Journal of aP~lied Psychology, 34:384, December, 
1950. 
18 
organization. The Reading Ease and Human Interest formulae 
and scales are given as follows: 19 
Reading Ease = 206.835 - .846 wl - 1.015 sl 
wl = word length 
sl = sentence length 
The score obtained will place the piece of writing 
studied on a scale as follows: 
Reading Typical 
Ease Scale magazine 
0 
- 30 Very difficult Scientific 
30 - 50 Difficult Academic 
50 - 60 Fairly difficult Quarterly 
60 - 70 Standard Digests 
70 - 80 Fairly easy Slick fiction 
80 
- 90 Easy Pulp fiction 
90 - 100 Very easy Comics 
Human Interest = 3.635 pw ~ .314 ps 
pw = personal words 
ps = personal sentences 
The score obtained using this formula will place the 
piece of writing on a scale as follows: 
19 Flesch, R., op. cit., pp. 229-230. 
19 
Human Interest Typical 
Score magazine 
0 
- 10 Dull Scientific 
10 - 20 Mildly Interesting Trade 
20 
- 40 Interesting Digests 
40 - 60 Highly Interesting New Yorker 
60 - 100 Dramatic Fiction 
The preliminary steps to be followed before applying 
these formulae are described in the appendix. 
Authority 
An authori t y is one who by education and experience is 
qualified to write on the aspect of maternity oare discussed 
in the article being considered. The number of articles 
authoritatively written was tabulated, since being so written 
should increase the articles value. Some authorities were 
known to this investigator, for example Dr. Spook. Other-
wise this was judged by the information on the author 
supplied by the magazines. 
Father's role 
The husband's role during the maternity period should 
not be neglected. Therefore, the number of articles includ-
ing the father's role was tabulated. The relative amount of 
material relating to the father in each article was not 
measured. Most articles on maternity care relate to the 
mother. It was not considered necessary to tabulate the 
number of articles~inclu~ng the mother. 
20 
Illustrations 
Format of the articles, with one exception was not 
measured, since in their eagerness to attract readers, pub-
lishers are aware of the importance of type, print and column 
lengths. Also the limits of this study prohibited these as-
pects being included. However, whether or not an article 
was illustrated, was included. By illustrated is meant that 
pictures, charts or diagrams were included with the article. 
Only the presence or absence of this quality was measured. 
Data were not obtained for length of articles. Single 
paragraph articles, such as might be found on a magazine's 
medicine page, will be called capsules and categorized some-
what separately in the findings. 
Although interesting, attempts to devise generally 
satisfactory indicators to judge the "emotional component," 
"excitement value," or "sentimentalization," have not been 
too successful. 2° For this reason, attempts to consider 
such aspects were not undertaken. 
Procurement of the data 
The articles to be studied were first found by going 
through each issue of the magazines involved. At this time 
articles were read and summarized. After deciding on the 
scales or measures to be used in this study, the articles 
were again read and the measures previously described were 
applied. 
21 
CHAPTER IV 
FINDINGS 
Presentation and Discussi.on of Data 
This study is concerned with the educational value of 
popular magazine articles to expectant parents. 
The data were obtained by content analysis of the mag-
azines studied. The findings are presented under the fol-
lowing headings: 
1. Subject matter categories. The single paragraph 
articles (called capsules i.n this study) are summarized 
separately. All other articles are summarized together. 
2. Validity 
3. Directness 
4. Readability 
5. Authority 
6. Father's role 
?. Illustrations 
Sub.lect Matter Categories 
Using the six categories described on page 13, all the 
material on maternity care in the magazines studied, was 
classified as to its subject matter emphasis, as shown in 
Table five. 
TABLE 5 
Major Emphasis in Articles on Maternity Care 
Better Good Saturday Ladies 
Homes & House- Reader's Evening Home 
Category Parents Gardens keeping Me Galls Digest Post Time Journal Total 
Broad As-
pects of 1 2 3 
Maternity 
Care 
Conception 
& Pregnancy 2 2 1 1 6 
Birth 
Process 1 1 1 1 4 
Post Partum 
P-eriod 1 1 
Neonatal 
Period 8 2 '3 1 2 1 3 20 
Abnormal as-
pects of 2 1 3 1 1 11 9 28 
maternitv care 
Major Emphasis in Capsules 
Broad As-
pects of 
Maternity 0 
Care 
Conception 
& Pregnancy 1 1 1 3 
Birth 
Process 1 1 
Post Partum 
Period 0 
(Continued on next page) 
~=====--============================== 
TABLE 5 (continued) 
Better Good Saturday Ladies 
Homes & House- Reader's Evening Home 
Category Parents Gardens keeping McCalla Digest Post Time Journal Total 
Neonatal 
Period 1 1 7 2 11 
Abnormal 
aspects of 3 8 21 2 34 
maternity 
care 
TOTAL 18 13 5 1 20 13 
24 
From Table five it can be seen that McCalla, Ladies 
Home Journal, Parents, and Time have the most articles on 
maternity care. Time, however, is a weekly publication 
while the other three are published monthly. Four of the 
magazines have capsules. They are Parents, Good Housekeep-
.!!!g, McCalla and Time. The weekly Saturday Evening Post 
had only one article on maternity care during the year and 
a half period studied, although this magazine had and often 
highlighted twenty-nine articles on medical problems, two 
articles on child care and two articles on marriage adjust-
ment during this same period. 
The most frequent focus in the magazines studied was 
upon abnormal conditions in the mother or newborn baby. 
The next aspect most frequently discussed was the normal 
newborn infant. Other subjects discussed in descending 
order were conception and pregnancy, the birth process 
and the post partum period. 
The percentage of articles and capsules on the two 
most emphasized topics is shown in Tables six and seven. 
25 
TABLE 6 
The percentage of articl es and capsules on 
maternity care which dealt with abnormal 
aspects of maternity care 
Magazine 
Parents 
Ladies Home Journal 
Better Homes & Gardens 
Good Housekeeping 
Me0alls 
Reader's Digest 
Saturday Evening Post 
Time 
Per cents 
Articles 
15% 
69% 
33-1/3% 
0 
50% 
20% 
100% 
78% 
TABLE 7 
Capsules 
60% 
80% 
7~% 
33-1/ 3% 
The percentage of articles and capsules on the 
neonatal period 
Magazine 
Parents 
Ladies Home Journal 
Better Homes & Gardens 
.Good Housekeeping 
McCB.lls 
Reader's Digest 
Saturday Evening Post 
Time 
m cents 
Articles 
61% 
23% 
66-2/3% 
100% 
12-i% 
40% 
0 
0 
Capsules 
20% 
10% 
35% 
33-1/3% 
Three of the four magazines having capsules, emphasized 
the abnormal aspects of some part of the maternity cycle. 
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These capsules contained much less material on the neonatal 
period, although this area ranked second in importance. The 
articles were somewhat more varied in their emphasis on ab-
normal aspects or the neonatal period. The figures present-
ed must be considered in light of the number ··of articles the \ 
magazines contained. Although the Saturday Evening Post had I 
one hundred per cent of its articles on abnormal aspects, 
this magazine had only one article on ma~ernity care. 
Validity 
The validity scores of the magazines were obtained by 
rating the magazines according to the scale described on 
page 15. Magazines could be scored from a best score of 
one to a poorest score of four. Throughout this study the 
mean rather than the median was used, even though there 
may be some extreme (readability) scores. Some of the data 
were first tabulated obtaining the mean and the median, be-
fore deciding the mean could be used. 
TABLE 8 
Mean Validity Score 
Magazine 
Parents 
Ladies Home Journal 
Better Homes and Gardens 
Good Housekeeping 
McCalls 
Reader's Digest 
Saturday Evening Post 
Time 
Mean Score 
1.13 
1.64 
1.00 
1.00 
1.20 
1.00 
1.00 
1.10 
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The articles and capsules were quite valid. Sometimes 
they might present information contrary to accepted prin-
ciples but they supported these statements with scientific 
research. For this reason they would receive a desirable 
(low) score. One might question, however, the ultimate 
value of such supporting data. The studies quoted although 
considered valid work, may be questioned by later studies. 
In the capsules, particularly, research studies may be 
quoted but in a brief, limited way. To get a complete 
picture one would have to consult the professional litera-
ture for more detailed information. Yet the public may 
accept these brief statements unequivocally. The interest 
of the public in such sections is evidenced by the state-
ments .in Good Housekeeping of March, 1956, announcing the 
expansion of their section on "Keep Up With Medicine." "It 
is gratifying to report that innumerable physicians regu-
larly glsnoe at this page ••• prepared for questions ••• 
wholesome respect for the information which it conveys." 
Articles sometimes report on research results in 
greater d.etail and too lengthily. An example of this is 
the article entitled, "Releasin" in Better Homes and Gardens, 1 
November, 1956. 
Directness 
Directness is measured using the scale described on 
page 16. Magazines were rated from a best score of one, 
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to a three, or. a poorest score of five. 
TABLE 9 
Mean Directness Score 
Magazine 
Parents 
Ladies Home Journal 
Better Homes and Gardens 
Good Housekeeping 
McCalls 
Reader's Digest 
Saturday Evening Post 
Time 
Mean Score 
1.13 
1.30 
1.66 
1.16 
1.00 
1.00 
1.00 
1.00 
The magazines received a high directness score. Some 
articles received a poor score but these were offset by the 
many receiving the best score. The capsules were necessari-
ly direct because of their brevity. The brief capsules 
were included in arriving at this score. 
Readability 
Style, or readability was measured by using the Read-
ing Ease and Human Interest formulae. The steps in obtain-
ing these scores are given in the appendix. 
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TABLE 10 
Scale 
Mean Reading Ease Score 
Magazine 
0 - 30 Very difficult 
J0-50 Difficult 
50 - 60 Fairly diffi-
cult 
60 - ?0 Standard 
~ 0 -so 
80 - 90 
90 - 100 
Good Housekeeping 
Better Homes & Gardens 
Time 
Me Calls 
Parents 
Reader's Digest 
Ladies Home Journal 
Saturday Evening Post 
So ore 
)6.50 
38.?0 
42.30 
42 40 
54.?0 
5?.30 
62.20 
84.10 
Six of the magazines are difficult or fairly difficult 
to read, in other words like a typical academic journal or 
quarterly. Only one is standard and one easy to read. 
To determine whether or not the Reading Ease score 
was adversely affected by getting a total score for all 
the material (articles and capsules), separs.te scores for 
these were obtained. Also it seemed valuable to know if 
capsules were more difficult to read than articles. 
30 
TABLE l:I 
Mean Reading Ease Score of Capsules 
and Articles 
Magazine Ca;esules Articles 
Parents 25.20 61.00 
McCalla 32.00 61.60 
Time 30.20 47.35 
Good Housekeeping 30.00 53.70 
The capsules are considerably more difficult to read 
than the articles. They (articles) would rate higher on 
the readability scale, except for Time magazines. One might 
argue, however, that although they are difficult to read, 
they are brief and hence could be read valuably. But these 
capsules are part of similar items on the same page in the 
magazines .. 
TABLE 12 
Scale . 
Mean Human Interest Scores 
Magazine 
0-10 Dull 
10-20 Mildly 
Interesting 
20-lt-O Interesting 
40-60 Highly 
Interesting 
60-100 Dramatic 
Saturday Evening Post 
Good Housekeeping") 
McCalla 
Reader's Digest 
Time 
Better Homes & Gardens 
Parents 
Ladies Home Journal 
Scores 
9.80 
?.90 
17.80 
18.20 
20.50 
21.00 
27.00 
33.80 
31 
Only four of the magazines covered are interesting 
reading and these rank low in this category. For the same 
reasons that a separate Reading Ease rating was given for 
1 
articles and capsules, this is given for Human Interest also. 
TABLE 13 
Mean Human Interest Scores of Capsules 
and Articles 
Magazine CaEsule Articles 
Parents 5.60 30.70 
McGalls 5.90 13.70 
Time 20.90 19.50 
Good Housekeeping 5.90 13.70 
Articles are somewhat higher in human interest than 
capsules, except for Time magazine. Good Housekeeping 
magazine is generally rated as dull, but the articles 
considered separately rate mildly interesting. 
To determine whether or not magazines ranked in a 
similar position for reading ease and human interest, 
Table 14 was devised. One indicates the highest (best) 
score in each category. 
32 
TABLE 14 
Reading Ease and Human Interest Rank 
(High = 1 Low = 8) 
Magazine H -1 Rank RE Rank 
*Ladies Home Journal 1 2 
Parents 2 4 
Better Homes and Gardens 3 7 
*Time 4 5 
Reader's Digest 5 3 
*McCalla 6 5 
Saturday Eve~ng Post 7 1 
*Good Housekeeping 8 8 
The four magazines starred ranked in a similar posi-
tion in reading ease and human interest. 
Authority 
A person who by experience and education is qualified 
to write on maternity care, was considered to have a reli-
able degree of authority. 
TABLE 15 
Percentage of all the Material on 
Maternity Care Written by an Authority 
Magazine 
Parents 
Better Homes and Gardens 
McCalla 
Good Housekeeping 
Ladies Home Journal 
Reader's Digest 
Saturday Evening Post 
Time 
Per cent 
66-2/3% 
33-1/3% 
25% 
.08% 
85% 
60% 
0 
0 
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There was a wide range of per cents for articles 
authoritatively written. Since all the magazines rated 
high in validity, the relation of these scores to the 
authority scores was not generally tabulated. Ladies Home 
Journal which had the poorest validity score (1.64), had 
the highest percentage of articles authoritatively written. 
Father's ~ 
The percentage of articles including the father's role 
is significant in view of the current philosophy of family 
centered maternity care. 
TABLE 16 
Percentage of Articles and Capsules Including 
the Father's Role 
Magazine 
Parents 
Ladies Home Journal 
Better Homes and Gardens 
McGalls 
Good Housekeeping 
Saturday Evening Post 
Reader's Digest 
Time 
33-1/3% 
69% 
0 
0 
0 
There was considerable variation among magazines in 
their emphasis on the father's role. Parents magazine 
which regularly accentuates articles they feel would be 
especially interesting to fathers by staring them, scored 
just thirty-three and a third per eent on the material 
covered in this study. Only the Ladies Home Jounnal scored 
high in this area. 
Illustrations 
To attract the potential reader illustrations are 
quite valuable. Most of the magazines studied seemed to 
be aware of this factor. 
TABLE ·l? 
The Percentage of Illustrated Material on 
Maternity Care In The Magazines Studied 
Magazine 
Parents 
Ladies Home Journal 
Better Homes and Gardens 
Good Housekeeping 
McCalla 
Reader's Digest 
Saturday Evening Post 
Time 
76% 
100% 
66-2/3% 
66-2/3% 
62% 
0 
100% 
56% 
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CHAPTER V 
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 
Summary 
The educational value to expectant parents of selected 
popular literature was studied by means of content analyses. 
The findings can be summarized as follows: 
1. Sixty-two articles on maternity care were written 
in the year and a half period studied. 
2. Fourty-nine capsules (single paragraph articles) 
were found in the period studied. 
3. Twenty-eight articles dealt with abnormal aspects 
of maternity care. 
4. Twenty articles were written on the neonatal 
period. 
5. Thirty-four capsules were written on abnormal 
aspects of maternity care. 
6. Eleven capsules were on the neonatal period. 
7. Seventy-seven median per cent of all the capsules 
were on abnormal aspects. 
8. Ladies Home Journal, Time and McCalla most empha-
sized abnormal aspects in their articles. 
9. Good Housekeeping, Better Homes and Gardens, and 
Parents emphasized the neonatal period. 
10. All the magazines studied had a mean validity 
score between 1.00 - 1.64. 
11. All the magazines studied had a mean directness 
score between 1.00 - 1.66. 
12. Half of the magazines studied were rated inter-
esting reading, while two magazines were rated dull; and 
two were rated mildly interesting. 
13. Capsules were rated somewhat more difficult to 
read and lower in human interest than art1o1es. 
14. Four of the magazines studied ranked similarly 
in reading ease and human interest. 
15. Four of the magazine articles studied were rated 
as difficult to read, and two were rated fairly difficult 
to read. 
16. Only Ladies Home Journal included the role of 
the father in a majority of its articles. 
17. All but one of the magazines studied used 
illustrations in over fifty per cent of its material 
on maternity care. 
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Conclusions 
1. The woman's magazines, Parents, Ladies Home Journal,! 
and McCalla, have more material on maternity care than the 
other 'two woman's ms.gazines, Better Homes and Gardens, and 
Good Housekeeping which have little material. 
2. Time, the weekly news magazine, had more articles 
than Reader's Digest, and the Saturday Evening Post. 
3. The Saturday Evening Post had almost no articles 
on maternity care in the year and a half period studied. 
4. The articles emphasized abnormal aspects of 
maternity care, and secondly the neonatal period. 
5. The capsules strongly emphasized abnormal aspects; 
and this was followed at some distance by the neonatal 
period. 
6. There was little material on broad aspects of 
maternity care, conception and pregnancy, and the birth 
process. 
7. There was almost no material on the postpartum 
period. 
8. The magazines studied were high in validity of the 
content presented. 
9. The magazines studied were direct in presentation. 
10. Six of the eight magazines studied were somewhat 
difficult to read. 
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11. Most of the magazines studied did not receive 
high human interest ratings. 
12. Magazine publishers are aware of the importance 
of illustration of articles on maternity care. 
13. Most of the magazines studied gave little con-
sideration to the father's role in the maternity period. 
14. The hypothesis of this study is proven. As a 
result of content analysis of all the articles on maternity 
care published in the eight selected magazines, it may be 
said that such material has educational value to expectant 
parents because it tends to be valid and direct. However, 
certain other features make such popular literature less 
valuable. These other features include: subject matter 
emphasis; low readability; lack of emphasis on the father's 
role; and the use of capsules to convey information on 
maternity care. 
Recommendations 
1. That there be less emphasis on the abnormal aspects 
of maternity care in the articles published. 
2. That there be more articles on normal aspects of 
pregnancy, prenatal care and the birth process. 
3. That there be more articles published on post 
partum care. 
---=--=---~=- "'=======--===-# 
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4. That studies be done to determine the effects on 
expectant parents of reading capsules which strongly 
emphasize abnormal aspects of maternity care. 
5. That efforts be made to make articles on maternity 
care more readable and interesting by using less long, 
technical terms and impersonal style. 
6. That all articles on maternity care be completely 
valid, since the material presented is of such importance 
to parents. 
?. That the father's role during the maternity 
period be given more attention in popular literature on 
maternity care. 
B. That further studies be done to determine what 
type of articles on maternity care appeals to mothers at 
various stages in their pregnancies. 
9. That studies be done to determine what mothers 
lear.n .and remember from reading popular literature on 
maternity care. 
10. That studies be done to determine if with the 
passage of time there is more emphasis and awareness of 
the father's role expressed in popular literature; as 
there is such increased awareness in the field of maternity 
care. 
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11. That studies be done to determine how the 
professional person might best influence changes in 
the type of articles on maternity care, if such changes 
are indicated. 
-~-----
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APPENDIX 
The characteristics of content analysis as described by 
Berelson1 were followed in this stud.y. 
Manifest content-analysis in terms of what is said rather 
than analysis of the motives of the author or why the con-
tent is like that. 
System - All the relevant content is to be analyzed in 
terms of all the relevant categories. 
Objectivity - Categories of analysts should be so defined 
that different analysis can apply them and get the same 
results. 
Quantification - Extent to which the analytic categories 
appear in the content, that is the relative emphasis and 
omissions. 
To measure readability and obtain the reading ease and 
human interest scores follow the following steps as out-
lined by Flesch. 2 
1Berelson, Op. cit., p. 16. 
2 Flesch, R'., "A New Readability Yardstick," pp. 228-230. 
(All this material quoted from authors.) 
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Step 1. Take enough samples for a fair test, three to 
five articles. Don't try to pick good or typical samples. 
Go by a strictly numerical scheme. 
Step 2. Take each sample, count each word in it up to 100. 
Count contractions and hyphinated words as one word. Count 
as words numbers or letters seperated by space. 
Step 3. Count the syllables in your 100 word samples. If 
there is a question of syllabication consult a good dic-
tionary. Count the number of syllables in symbols and 
figures according to the way they are normally read aloud. 
If a passage contains several or lengthy figures do not 
include these figures in your syllable count. To save 
time, count all syllables except the first in all words 
of more than one syllable and add the total to the number 
of words. 
Step 4. Figure the average sentence length in words 
including up to the sentence that ends nearest to the 
hundredth word sample. Count the sentences up to that 
point and divide the number of words in those sentences 
by the number of sentences. In counting sentences follow 
the unit of thought rather than punctuation. Usually 
sentences are marked off by periods but sometimes they are 
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marked off by colons or semicolons, but don't break up 
sentences that are joined by conjunctions like, and, and 
but. 
Step 5. Figure the number of personal words per 100 words 
in your piece of writing or if you are using samples, in 
all your samples combined. 
Personal words are, 
(a) All ist, 2nd, 3rd person pronouns except the 
neuter pronouns it, it's, itself and they, them, 
their, their's, themselves if referring to things 
rather than people. 
(b) All words that have masculine or feminine 
natural gender eg. James, Mary, father, sister, 
woman, actress. Do not count common gender words 
like doctor, teacher, assistant, spouse. Count 
singular and plural forms. 
(c) The group words people (with plural verb) 
and folks. 
Step 6. Figure the number of personal sentences per 100 
sentences in your piece of writing or if you use samples 
in all your samples. 
Personal sentences are, 
(a) Spoken sentences, marked by quotation marks 
or otherwise, often including so called speech tags 
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like "he said" (eg. "I doubt it", "we told him;" 
"You can take it or leave it". "That's all 
very well," he replied, etc.). 
(b) Questions, commands, requests, and other 
sentences directly addressed to the reader. 
(c) Exclamations. 
(d) Grammatically incomplete sentences whose 
full meaning has to be inferred from the context. 
If a sentence fits two or more of these definitions 
count it only once. Divide the number of personal sen-
tences by the total number of sentences you found in Step 4. I 
Step 7. Find your reading ease score by inserting the 
number of syllables per 100 words (word length, wl) and 
the average sentence length (sl) in the following formula. 
RE = 206.835 - 846 wl - 1.015 sl. 
The reading ease score will put your piece of writing on a 
scale between 0 (practically unreadable) and 100 (easy for 
any literate person). 
Ste~ 8. Find your Human Interest score by inserting the 
percentage of personal words (pw) and the percentage of 
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personal sentences (ps} in the formula. 
HI = 3.635 pw + .314 ps. 
The Human Interest score will put your piece of writing 
on a scale between 0 (no human interest) and 100, high 
in human interest. 
